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I still remember, as if it was yesterday, when I started Lucid Forge.  

I began Lucid Forge back in 2004, operating out of my parent’s basement in London, Ontario.  I put out the 
call for reviews and articles on the latest technologies, games and music, and then I posted everything to my 
site, Lucid Forge.  The popularity of my site spread locally, and quickly gathered a national following.  An 
increase in my audience made me realize that my interest in culture is shared by people all over Canada.  It 
was only an illusion that the Canadian arts and entertainment industry was non-existent.   I know, as does 
our audience, that there is an untapped Canadian arts culture that is longing to be exposed and celebrated.  
I realized that in order to properly promote the Canadian arts and entertainment industry, I would need to 
expand my roster of writers and include other talented people to help grow what is now the 
LUCIDMEDIA NETWORK.

The team consisted of four people at the time. We set up shop in Stratford, Ontario, where we continued to 
work and to watch Lucid’s audience grow. It became apparent that we needed to move and in 2007 we relo-
cated to Toronto, where we remain to this day. 

From my one original site, Lucid Forge, I have created two more websites, End Type and New Theatre Re-
view.  These three sites, combined with our new print version, Lucid Media, is the foundation of the 
LUCIDMEDIA NETWORK today.

My journey from the birth of Lucid Forge to what is now known as LUCIDMEDIA NETWORK has been 
exciting and rewarding.  I have always tried to reflect the passionate symbiotic relationship between the arts 
and its audience.  

Our next goal at LUCIDMEDIA NETWORK is to pursue an increase of sponsorship and advertising from 
companies and complementary organizations like yours. In order to broaden our content to include greater 
coverage of the Canadian arts and entertainment industry, we are seeking to collaborate with companies 
with like-minded interests.  In return for this collaboration, we offer a trusted, quality name and an appeal-
ing younger audience through which you can promote your aims and objectives.

I look forward to expanding the LUCIDMEDIA NETWORK and to helping your company stay in touch with 
your target audience through the wide array of cultural content we provide, using both our online and print 
platforms.

Sincerly yours,

Brendan Frye
Publisher
LUCIDMEDIA NETWORK



What is… LUCIDMEDIA NETWORK ?

LUCIDMEDIA NETWORK is an aggregate arts and entertainment company.   

We are located in Toronto, Ontario, but we aim for a national audience. LUCIDMEDIA NETWORK is a 
dynamic, growing company.  Our mission is to expand not only our content, but also our reach. We are 
achieving this by continuing our pursuit of excellence in cultural reporting, and expanding our audience by 
consistently providing fresh, vital content that revolves around the Canadian arts and entertainment indus-
try. We allow our readers to be involved with content by providing a forum through which to express their 
personal opinions through our online websites and printed magazine.

LUCIDMEDIA NETWORK consists of three main online news sources made up of the following web-
sites: Endtype, New Theatre Review, and Lucid Forge.  In November 2008, the LUCIDMEDIA NETWORK 
published its first hard copy issue, LUCIDMEDIA.  The magazine combines a selection of work from across 
our sites.  The print version was received with such a positive response that we have continued printing our 
magazine on a monthly basis.  On average we print and distribute 3000 copies across the GTA, as well as 
sites in Kingston, Peterborough, London, and Waterloo.

We average 300,000 hits to our web pages monthly, with over one-third of them being unique page views.  
Our audience demographics is fifty-four percent female, forty-six percent male, and seventy-five percent  
Canadian.   Our websites are updated daily and the articles are refreshed monthly. The recent inclusion of 
videocasts and podcasts to our sites has significantly increased traffic to the site, and we are planning on 
expanding into the world of social media, such as facebook and twitter.  Staying on top of new sources of 
communication to our audience gives us the leading edge that our audience has come to appreciate and 
respect. 

Our goal is to provide our readers with a fair assessment of movies, videos, art exhibits, books, theatre, 
gaming, and music to allow them to make informed choices.  Our writers not only ask informative, edu-
cated, and relevant questions; they also listen and respond to the answers and information collected by the 
talented individuals and organizations we cover.  



Below is a list of each of the online sites, which make up 

LUCIDMEDIA
canadian arts and entertainment magazine 

and an outline of their content.

Endtype:

•	 Literary focus
•	 Reviews of the latest top literary novels
•	 Interviews with writers, both local and national
•	 Coverage of literary events like the Book Expo and the International Festival of Authors

New Theatre Review:

•	 Performing arts focus
•	 Reviews of local and national theatre, opera, and dance 
•	 Interviews with the performers, writers, and directors
•	 Coverage of major festivals including The Stratford Shakespeare Festival and The Shaw Festival
•	 Current lists of theatrical performances

Lucid Forge:

•	 Pop culture focus
•	 Interviews with bands, both local and national
•	 Album reviews
•	 Film reviews
•	 Video game reviews
•	 Interviews with cultural newsmakers



LUCIDMEDIANETWORK
224 Wallace Avenue

Suite # 303
Toronto, Ontario M6H 1V7

Tel: (416)516-2894 Fax: (416) 516-4763
adamjohn@lucidforge.com

Hello,

In these difficult economic times, it is crucial and fundamental to reach the right audience by making the 
correct business choices. I am Adam John Hopkins, Director of Marketing at LUCIDMEDIA NETWORK, a 
Canadian arts and entertainment magazine, available monthly, in both print and online.  What makes us dif-
ferent is that we strongly support the Canadian artistic talent that makes Canada unique and identifiable. We 
deliver to our clients an audience that is young, highly-educated and motivated. 

I would appreciate the opportunity to discuss with you how the online and print magazines that make up 
LUCIDMEDIA NETWORK can work for you in presenting your products and services to our growing audi-
ence. Please find enclosed our 2009 Media Kit for your examination. I’ll call you soon, but in the meantime 
please feel free to contact me if you have any questions. 

Yours Truly,

Adam John Hopkins
Director of Marketing
LUCIDMEDIA NETWORK




















